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Demographics
Analysis Geography: Columbus, IN

15 - Minute Trade Area Date: 3/30/2009
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Demographics
Analysis Geography: Columbus, IN

15 - Minute Trade Area Date: 3/30/2009

Population By Race (Current)
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Demographics
Analysis Geography: Columbus, IN

15 - Minute Trade Area Date: 3/30/2009

Population By Age (Current)
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0 to 4 years
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Demographics
Analysis Geography: Columbus, IN

15 - Minute Trade Area Date: 3/30/2009

Households By Income (Current)
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Under $15,000
$15,000 to $24,999
$25,000 to $34,999
$35,000 to $49,999
$50,000 to $74,999
$75,000 to $99,999
$100,000 to $149,999
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$500,000 +

Total Households By Income
Average Household Income
Per Capita Income $27,782
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Demographics
Analysis Geography: Columbus, IN

15 - Minute Trade Area Date: 3/30/2009

Housing Units By Occupancy (Current)
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Owner - Occupied Property Values (Current)
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