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Buxton

IDentifying Customers

Demographics

Analysis Geography: Columbus, IN
[5 - Minute Trade Area

Date:

3/30/2009

Site Site Site
Population Profile I )] 3
2012 Projection 16,236 12,368 13,438
2007 Estimate 13,834 10,202 11,035
2000 Census 70,251 61,215 61,405
1990 Census 62,464 61,529 59,179
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Work Place Population I 2 3
Total 40329 40,022 39,113
Household Profile
2012 Projection 29,886 28439 28877
2007 Estimate 28,966 27,619 21,943
2000 Census 27,596 26,513 26,543
1990 Census 23,800 23,49 22,836
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PRIZM® is a registered trademark of Nielsen Claritas. PRIZM® segment names (BI e Bloud Estates™, Big Sky Famili s, Country Squires, etc. ) are adema ks of Nielsen Claritas. Business Data Source: Nielsen cla ftes, nfoUSA
jelser

Inc., Copyright 2009.Shopping Center Data:Copyr ghlZDOQNI Clari d its Licensors.All Rights Reserved.Consumer Buying Power™: Niel

Glol b | Insight, Copyright 2009.| MRI Profiles: Nielsen Claritas, Me« damakR rch, Inc. C opyright 2009. TANA: Ni I C\ ritas., Tele Atlas North Amerl

Inc./DataMetrix, Copyright 2009
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[5 - Minute Trade Area

Date:  3/30/2009

Population By Race (Current)
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Population By Race (Current)
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Population By Hispanic Origin (Current)
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PRIZM® is a registered trademark of Nielsen Claritas.PRIZM® segment names (Blue Blood Estates™, Big Sky Families™, Country Squires™, etc.) are trademarks of Nielsen Claritas.Business Data Source: Nielsen Claritas, infoUSA,
Inc., Copyright 2009.Shopping Center Data:Copyright 2009 Nielsen Claritas and its Licensors.All Rights Reserved.Consumer Buying Power™: Nielsen Claritas, Global Insight, Copyright 2009.Retail Market Power™ :Nielsen Claritas,
Global Insight, Copyright 2009.MRI Profiles: Nielsen Claritas, Mediamark Research, Inc., Copyright 2009. TANA: Nielsen Claritas., Tele Atlas North America, Inc. (TANA), Copyright 2009.Traffic Data: Nielsen Claritas., MPSI Systems,

Inc./DataMetrix, Copyright 2009,
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Buxton Demographics

[Dentifying Customers

Analysis Geography: Columbus, IN

I5 - Minute Trade Area Date: 3/30/2009
Site Site Site
Population By Age (Current) | ) 3
0 to 4 years 5,065 4,694 4,865
5t0 9 years 5,052 4726 4,848
10 to 14 years 5,249 4,946 5,021
15 to 17 years 3,4 3,075 3,051
18 to 20 years 2,496 2379 2,402
21 to 24 years 3,328 3,113 3,202
25 to 34 years 9,321 8,121 9,085
35 to 44 years 10,433 9,175 10,087
45 to 49 years 5,59 5,361 5,382
50 to 54 years 5,203 4,994 5,006
55 to 59 years 4,840 4,651 4,648
60 to 64 years 3,976 3,839 3,831
65 to 74 years 5519 5392 5,306
15 to 84 years 3,301 3,241 3,160
85+ Years 1,229 1,217 ,141
Total Population By Age 73,834 70,202 71,035
Average Age 38.1 385 38.1
Median Age 38.8 39.2 38.8

Population By Age (Current)
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PRIZM® is a regstered trademark o Nielsen Claritas,PRIZM® segment names (Blue Blood Estates™, pig Sky Famiies™. Couiry SquresT, etc) are ademarks of Nelsen Clarias, Business Dala Source: Nielsen Clars, infouSA,
Inc., Copyright 2009.Shopping Center Data:Copyri ghlZDOQN ielsen Clari d| Licensors.All R ved.C er Buying r™: Niel Global Insight, Copyright 2009.Retail Market Power™ ritas, Pa e: 3
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Analysis Geography: Columbus, IN
[5 - Minute Trade Area

Date:  3/30/2009

Site Site Site
Households By Income (Current) | 1 3
Under $15,000 3,157 3,008 3,103
$15,000 to $24,999 3,298 3,171 3,221
$25,000 to $34,999 3,523 3,231 3,371
$35,000 to $49,999 4,856 4498 4,589
$50,000 to $74,999 6,309 5,988 6,104
$75,000 to $99,999 3,545 3,504 3,426
$100,000 to $149,999 3,064 3,002 2,936
$150,000 to $249,999 905 910 854
$250,000 to $499,999 214 212 236
$500,000 + 95 95 91
Total Households By Income 28,966 27,619 21,943
Average Household Income $61,272 $62,141 $61,509
Per Capita Income $27,782 $28,190 $28,031
Median Household Income $52,648 $53,469 $52,671
Households By Income (Current)
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Buxton Demographics
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Analysis Geography: Columbus, IN

I5 - Minute Trade Area Date: 3/30/2009
Site Site Site
Housing Units By Occupancy (Current) | 1 3
Owner - Occupied 68.5% 67.5% 68.3%
Renter - Occupied 25.0% 26.0% 253%
Vacant 6.5% 6.5% 6.5%

Owner - Occupied Property Values (Current)

Under $20,000 859 636 866
$20,000 to $39,999 1,089 118 1,076
$40,000 to $59,999 642 535 622
$60,000 to $79,999 1,196 1,182 I,155
$80,000 to $99,999 2,667 1,584 1516
$100,000 to $149,999 1,017 6,769 6,734
$150,000 to $199,999 3,449 3,352 3315
$200,000 to $299,999 2,845 1,726 2,103
$300,000 to $399,999 809 820 188
$400,000 to $499,999 m 152 91
$500,000 to $749,999 112 206 1|
$750,000 to $999,999 64 60 1l
$1,000,000 + 41 39 31
Total Owner - Occupied Property Values 21,133 19,939 20,395
Median Property Value 130,015 132,880 130,496
Owner - Occupied Property Values (Current)
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